
 
 
EMBARGOED UNTIL 8AM, 14 MAY 
 

MARQUEE Singapore goes virtual  
for its 1st anniversary with 
A-list DJs Nicky Romero,  

Steve Aoki & Andrew Rayel 
The event will be live-streamed for free  

on Zoom and Twitch on 22 May  
 

Singapore (14 May 2020) – MARQUEE Singapore is bringing the dancefloor to partygoers for 
its first anniversary with a virtual event headlined by a stellar line-up of international DJ icons 
Nicky Romero, Steve Aoki and Andrew Rayel on Friday, 22 May. 
 
A first of its kind in Asia, the free event will see the three DJs come together for back-to-back 
performances on live streaming platforms Zoom and Twitch for music fans in Singapore and 
beyond. 
 
Noah Tepperberg, Co-founder, Tao Group Hospitality, said: “We knew when we entered 

Singapore that we were going into a sophisticated nightlife and dining scene, and our product 

would have to be adjusted and adapted accordingly. It was a lot of leg work and a great 

partnership with Marina Bay Sands that led us to create something so unique and special. We 

may be physically apart during this current period in Singapore, but we still hope to bring a slice 

of MARQUEE’s nightlife to our fans’ homes. We are so grateful to everyone who has made our 

first year so memorable and we can’t wait to welcome our guests back when we re-open.” 

This event will also kick off a new series of virtual clubbing experiences throughout the months 
of May and June, headlined by world-renowned DJs. The series will feature DJ powerhouses 
that include Dash Berlin, MarLo, Dannic, Blasterjaxx and Paul Van Dyk. More details on the 
upcoming series will be announced on MARQUEE’s social channels in the coming weeks. 
 
In the lead-up to the event, the nightclub is rolling out fun interactive activities for fans on social, 
with a chance to win prizes and be featured live on the night of 22 May. Winners will be 
announced by 21 May.  
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Kickstarting the online activities from now till 21 May, is a DIY Headdress Challenge, 
encouraging fans to create a unique headdress, incorporating elements that remind them of 
MARQUEE Singapore. Participants have to take a snapshot of themselves donning their DIY 
headdress or of the headdress itself, and post it on Instagram with @MarqueeSingapore 
#WePartyPurple. 
 
At the same time, a TikTok Dance Challenge will test fans’ ability to follow a dance routine 
choreographed by none other than the MARQUEE team of dancers, and add their creative spin 
to it. Participants will need to share their video on TikTok with #WePartyPurple and on 
Instagram, tagging @MarqueeSingapore #WePartyPurple . 
 
Details of the event: 
 
Date: Friday, 22 May 2020 
Time: 9pm to 1am 
Where: Performances can be viewed via Zoom (Tinyurl.com/MarqueeSingapore) or Twitch 

(Twitch.tv/MarqueeSingapore).  
*Please note users will need to sign up for a Zoom account to log-in and view the performance. 
For Twitch, no account is required unless users would like to activate the live chat function on 
the platform. 
 
Music fans can also get party-ready ahead of the virtual anniversary event by tuning in to 
MARQUEE Singapore on Spotify with music playlists curated by the nightclub’s resident DJs. 
 
For more information on MARQUEE Singapore, please visit www.marqueesingapore.com or 
follow @marqueesingapore #WePartyPurple 
 
 
About Marina Bay Sands Pte Ltd  

Marina Bay Sands is the leading business, leisure and entertainment destination in Asia. It features large and flexible 
convention and exhibition facilities, more than 2,500 hotel rooms and suites, the rooftop Sands SkyPark, the best 
shopping mall in Asia, world-class celebrity chef restaurants, a theatre and an outdoor event plaza. Completing the 
line-up of attractions is ArtScience Museum at Marina Bay Sands which plays host to permanent and marquee 
exhibitions. For more information, please visit www.marinabaysands.com. 
 
About Tao Group Hospitality  

Tao Group Hospitality is a leading restaurant and nightlife company that develops, owns and operates many of the 
world’s most recognized restaurant and entertainment venues under various brands including but not limited to Tao, 
Marquee, Avenue, Lavo, Beauty & Essex, Vandal, The Highlight Room, Luchini and Koma in major markets across the 
world including New York City, Las Vegas, Los Angeles, Chicago, Sydney and Singapore. Tao Group Hospitality 
operates all of the food and beverage outlets for Dream Hollywood in California and five hotels in New York which 

https://outlook.office365.com/mail/sentitems/id/tinyurl.com/marqueesingapore
https://www.twitch.tv/marqueesingapore
https://open.spotify.com/user/nl1ob6824lk8rqqh79dng1608?si=IXCdbPEeSjeNJqxJ-0v28w
http://www.marqueesingapore.com/
http://www.marinabaysands.com/
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include Royalton Park Avenue, Dream Downtown, Dream Midtown, Moxy Times Square and Moxy Chelsea including 
brands PHD, Bodega Negra, The Rickey, Electric Room, Fishbowl, Legasea, Egghead, Magic Hour, Feroce, The Fleur 
Room Cathédrale, and Little Sister. Tao Group Hospitality’s corporate headquarters is located in New York City, with 
locally-based managing partners and a full-time marketing and operations staff in every other market. For more 
information, please visit www.taogroup.com. 
 
 
For Media Enquiries  

Melissa Kok for Marina Bay Sands  +65 9459 7819 / melissa.kok@marinabaysands.com  
Dominic Ritzer for Tao Group Hospitality dominic.ritzer@taogroup.com  
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