
Terms & Conditions 

1. The offer will take place from 15 – 30 July 2016, while stocks last. 

Entry Criteria 

2. All new applicants who sign up personally at the Sands Rewards LifeStyle (“SRL”) counter at Marina Bay Sands 
for a SRL card are eligible to receive one (1) Scoops of Hope Gelato (“Gift”).  

3. Not applicable for any top-up with balance, strictly restricted to only a single scoop of Gelato.  

4. This promotion is only available to first-time applicants for the Sands Rewards LifeStyle membership. 

Applicants who have previously held Sands Rewards Lifestyle memberships are not eligible.  

5. Limited to 1 gift per eligible applicant, while stocks last. 
6. Eligible applicants will receive a gift upon sign-up and redemption via the SRL membership kiosk. Gift is subjected 

to the Terms and Conditions as printed on the overleaf of the kiosk redemption slip. 
7. This Scoop for Hope Kiosk redemption slip is only redeemable for One (1) Scoops of Hope Gelato at The 

Shoppes, Canal Level, B2 (opposite Armani Exchange) from 11am – 9pm. While stocks last. 
8. No extensions of the Kiosk redemption slip will be allowed. 
9. This Kiosk redemption slip must be surrendered upon redemption of Scoops of Hope. 
10. The value of the Kiosk redemption slip is not exchangeable for cash. Lost or stolen Kiosk redemption slip will not 

be replaced 
11. Member have to be at least 21 year of age and above. 
12. Acceptance of all Terms and Conditions and Entry Criteria. 

General: 
13. All gifts are non-transferable and non-exchangeable. 
14. Marina Bay Sands (“MBS”) is not responsible for (a) electronic transmission errors or delays resulting in an 

inability to participate or other loss, (b) theft or destruction of or unauthorised access to or alterations of entry 
materials, or for technical, hardware, software failures of any kind, (c) lost or unavailable connections, or 
delayed computer transmissions, whether caused by MBS, users, or by any of the equipment or programming 
associated with or utilised in the Promotion or by any technical or human error which may occur in the 
processing of submissions which may limit, restrict, or prevent an applicant’s ability to participate in the 
Promotion. 

15. MBS reserves the right to refuse to issue a gift to an applicant determined to be non-eligible. 
16. MBS is not an agent of the merchants supplying the gifts. MBS makes no representation or warranty as to the 

quality, condition or performance of the gifts and assumes no liability or responsibility for the acts or 
omissions of the relevant merchants or any non-performance or defects in the gifts. Any dispute about the 
quality, condition or performance of the gifts is to be resolved directly between the applicant and the relevant 
merchant. The merchants supplying the gifts are not a participant in or a sponsor of the promotion.  

17. By participating in this promotion, each applicant consents to the use of his/her name and/or likeness for 
promotional purposes without compensation by MBS. 

18. The terms and condition contained herein (“Promotion Term and Conditions”) are to be read in conjunction 
with the Terms and Conditions of Sands Rewards LifeStyle Programme ("Other Terms"). In the event of any 
inconsistency between the Promotion Terms and Conditions and the Other Terms, the Promotion Terms and 
Conditions shall prevail only to the extent of such inconsistency. Applicants agree to the Promotion’s Terms 
and Conditions as well as the Other Terms. Applicants who fail to comply with any of the Terms and 
Conditions may have their gift(s) forfeited. 

19. MBS may revise, alter or delete any part of the promotion and may revise, alter or delete any Terms and 
Conditions at any time without any prior notice. 

20. MBS reserves all rights in relation to the promotion, including but not limited to the right to postpone, 
temporarily halt, or terminate this promotion, or adjust the gift type and distribution at its sole and absolute 
discretion. 

21. MBS’ decision in all matters arising out of or in connection with the promotion is final and conclusive and no 
correspondence will be entertained. 



22. The Chinese version of the Promotion Terms and Conditions are only provided for reference. In the event of 
conflict between the Chinese and English version of the Promotion Terms and Conditions, the English version 
shall prevail. 

 


